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[ Abstract )

Modern museums have increasingly emphasized the enhancement of their educational
functions. As a supportive operational unit, the museum-affiliated library inevitably shares the
social educational responsibility of its parent institution. Beyond supporting the museum’s
operations, supporting and facilitating public learning by providing access to collections and
knowledge resources is critical. As the learning hub within the museum, improving its
operational performance and offering services and activities tailored to visitors requires diverse
and effective marketing strategies for promoting its collections.

This article explores the marketing approaches and development process of museum-
affiliated libraries. Using the National Palace Museum Southern Branch Library as a case
study, this study examines its marketing and outreach strategies over the years, including
exhibitions that incorporate technological tools and digital media, as well as recently developed
thematic exhibitions designed with immersive scenarios-providing a reference framework for

marketing planning in museum-affiliated libraries.
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